
 Dear FCC: 
I became an XM customer over a year ago when I decided that broadcast radio had 
become commercials with music interruptions every now and then.  I was more than 
willing to pay for QUALITY content that suits my needs, and more Americans are 
fed up with radio than ever before and are making the switch to paid digital-
quality satellite radio.  The NAB has figured this out and will do anything to 
keep listeners hopelessly tied to what has evolved into a commercial-driven 
industry owned by record companies.  I demand the FCC to reject NAB petition 04-
160 and ask that you support XM's desire to keep paying customers like me happy. 
 
Regards, 
Chris Smith  
 
 


